Performance Overview is your performance health-check. It's visual
comparison tools make it easy to understand performance trends

Performance

O\/e VIew across time.

You are able to track key KPI's such as CAC, CPA, ROAS, Conversions

& many more. The clear and actionable insights in this dashboard
show you how your KPIs have moved and identifies which channels
are responsible.

@ Easily filter your view by dynamic date A quick summary of your KPIs by selected market,
o ranges, markets, campaign objectives and o~ campaign objectives, data range channel and source,

KPIs with a comparison against the previous period.

@ Flick between viewing between your marketing Channels (Paid Social, PPC etc)
o and their Source (Facebook, TikTok, etc) Sehedle Reporting
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Having understood the how your selected KPI is
o~ performing over time, clearly see which marketing
channels and sources are responsible for the changes. Track progress against your paid
media and blended KPIs.

View all of your raw data at a channel & source level. Filter & drill-down for more detail and export in a number

o ofdifferent formats, or simply schedule reports to match your business cadences.




